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The new journal Information Systems and e-Business Management (ISeB) is

aimed at providing a forum for the research communities in the fields of infor-

mation systems and e-business to exchange state-of-the-art developments

and research.The journal seeks to publish forward-thinking, groundbreaking

work concerning the interplay between information systems, business digitisa-

tion, e-commerce, enterprise strategy, and management.The journal is one of

the first to emphasize well-established information systems research as much

as research in the emerging fields of e-business and e-commerce, in order to

facilitate active synergies. It focuses on the core tasks of Information Systems

Management: the conceptual analysis, design, and deployment of information

systems.Topics are for example information modelling, domain-specific infor-

mation systems, and the combination of intra-organizational and inter-organi-

zational information systems.The journal will 

� Provide a vibrant forum for both academicians and industry specialists;

� Promote innovative research on all aspects of information systems 

and e-business management from the system, analytical, behavioural,

economic, strategic, organizational, and technological perspectives;

� Ensure the rapid dissemination of the latest research and innovation 

in the context of a rigorous review process.
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